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Abstract. Modern trends in digital communication exacerbate the problem of changing language norms under the
influence of social networks, making the investigation of this issue particularly relevant. The purpose of the preset study
was to identify and analyse transformations in language norms and usage as a result of the active use of social networks as
the primary means of everyday communication. The study employed methods of linguistic observation, content analysis,
and comparative analysis. The study revealed stable changes in written and oral communication caused by Internet
communication: active use of slang, emojis, abbreviations, and Anglicisms; the study recorded an expansion of usage due
to norms formed within online communities. The linguistic features of popular platforms (WhatsApp, Instagram, TikTok,
Telegram) were analysed, as well as differences in the speech behaviour of users depending on their age and social
context. The study found that the norms of online communication often contradict conventional literary norms, thereby
influencing the formation of linguistic norms among young people. The data obtained also indicated the development of
specific communication strategies driven by technical limitations and the functionality of various platforms, which leads
to unique linguistic manifestations in each online community. Furthermore, the analysis revealed that the intensity and
nature of language changes directly correlated with the level of user involvement in interactive forms of communication,
such as commenting and taking part in discussions. The practical significance of the study lies in the possibility of applying
its findings in educational and media teaching practice — in the development of training courses on modern linguistics,
media literacy, as well as in the field of editing and translation

Keywords: digital communication; media space; Anglicisms; Internet slang; speech variability; language transformation;
youth parlance

B INTRODUCTION

Contemporary researchers note: “The beginning of the 21
century will undoubtedly go down in the history of peda-
gogy as a pivotal stage in the development of educational
content” (Bagicheva & Chonmurunova, 2024). This idea is
true not only for education, but for all aspects of commu-
nication, especially language. One of the most powerful
catalysts of language change is social media, which has
become an integral part of the lives of millions of people
around the world. These digital platforms have not only
transformed the form and methods of communication, but

also actively influence the content, style, vocabulary, syn-
tax, and norms of language.

The relevance of the present study is driven by the grow-
ing influence of social media on all levels of the language
system, from phonetics and orthography to semantics and
pragmatics. Communication on social media is character-
ised by fast pace, conciseness, visual richness, and frequent
violations of conventional language norms (Donii, 2023).
In the new environment, language is subject to sponta-
neous democratisation, simplification, standardisation,
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and even aggressive expansion of Anglicisms. These pro-
cesses are particularly pronounced among young people,
which in the long term may influence national norms of
usage. There is a need for a comprehensive understanding
of the processes taking place from a linguistic standpoint,
considering both internal and global contexts.

The problem of the influence of social networks on
language has been the subject of close attention from re-
searchers in various countries in recent years. G. McCull-
och (2019) analysed the development of new digital lan-
guage norms, arguing that the internet has become not just
a platform, but a full-fledged language environment with its
unique rules and culture of communication. The researcher
emphasised that language on the internet is alive, flexi-
ble, and intricately linked to generational identity. British
linguist C. Hutton (2009) emphasised that social networks
give rise to new forms of discourse where the boundaries
between formal and informal styles are blurred, and lan-
guage norms become flexible and situational. Renowned
linguists B. Miller & P. Mundey (2020) discussed the dual
impact of social media on language, noting that “the use of
social media has both positive and negative effects, but the
negative effects predominate”. The researchers attributed
this to the simplification of linguistic structures, a decline
in language literacy, and the spread of template speech
patterns. A. Shamne (2014) examined the influence of the
digital environment on the speech behaviour of schoolchil-
dren and students, noting the active penetration of network
jargon into the oral and written speech of students, as well
as the formation of a new norm based on the practice of
communication in messengers. The researcher emphasised
that elements of network slang are actively becoming es-
tablished in students’ speech.

Polish researcher A. Niekrewicz (2021) analysed the
influence of Facebook and TikTok on the grammatical
norms of the Polish language. The data indicated a pro-
nounced increase in the number of errors in public posts
and comments, as well as a growth in society’s tolerance
for linguistic deviations. Nowadays, ignoring rules can
be a form of linguistic entertainment or satire. L. Logi &
M. Zappavigna (2021) conducted an interesting study, in-
vestigating the phenomenon of visual language — emojis,
stickers, and GIF files — and their influence on the syntactic
structure of text. According to the researchers, visual ele-
ments are gradually replacing lexical units and changing
the perception of text, especially among teenagers, while
emojis perform a syntactic function and influence the per-
ception of text. Due to the prevalence of this phenomenon,
the study of the influence of behavioural rituals character-
istic of communication on social networks deserves special
attention (Shmakov, 2020). One of the most noticeable
changes caused by social networks is the emergence of new
words and expressions. For instance, terms such as ‘like’,
‘follow’, and ‘troll’ have become part of everyday language.

O. Jackson (2023) emphasised that digital commu-
nication extensively transformed the ways in which peo-
ple interact linguistically, while social media drastically
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changed the dynamics of language use, leading to the evo-
lution of existing linguistic features and the emergence of
new phenomena. E. Chernichenko (2023) expressed an
analogous point of view, arguing that the most distinctive
feature of social media language is the blurring of bound-
aries between written and spoken language. This hybridi-
sation of communication forms leads to the emergence of
new linguistic strategies, as evidenced by I. Romanova et
al. (2024): “Social media platforms contributed to the
emergence of new linguistic strategies, such as abbrevia-
tions and hashtags, reflecting the evolution of language in
the digital age”. The use of such strategies extends beyond
everyday communication. For instance, L. Panjaitan &
A. Patria (2024) noted that younger generations used ab-
breviations in academic and professional contexts, which
may contribute to long-term changes in language norms.
Expanding on this observation, S. Akhmedova (2024)
addressed the role of digital platforms as carriers of new
forms of linguistic expression: “Platforms such as Twitter,
Instagram, and TikTok introduced new forms of communi-
cation, including abbreviations, emojis, and memes, which
changed not only vocabulary but also grammar and syn-
tax”. S. Had Hamed (2023) also stressed the paradigm shift
in language norms under the influence of the digital en-
vironment: “Social media contribute to the emergence of
new linguistic conventions, such as hashtags, which influ-
ence the language attitudes and norms of the community”.
According to R. Huseynova et al. (2024), the internet and
social media contributed to the development of new forms
of expression and communication, influencing the evolu-
tion of the English language.

An analysis of contemporary scientific sources revealed
that social media are substantially transforming language
usage and norms. The key trends include the simplifica-
tion of syntax, the expansion of abbreviations and emojis,
a shift towards colloquial style even in formal contexts, and
the development of ‘digital dialects’. These processes point
to the evolution of language in the digital environment and
require a reconsideration of linguistic approaches to norms
and usage in the 21 century. Thus, the academic commu-
nity is increasingly inclined to recognise that digital com-
munication technologies have not only changed language
practice but also influenced the fundamental mechanisms
of language norms and usage. All the studies cited above
emphasise the multifaceted influence of social networks
on language and testify to the need for further systematic
analysis of these processes. A particular challenge is the
study of network usage, a system of language preferenc-
es that emerge and become established in specific online
communities, where norms are often formed not from the
top down, but from within, through user practice. Consid-
ering the generalisation of existing scientific approaches,
it can be concluded that the linguistic study of processes
occurring in the modern digital environment is of great
significance. These processes affect not only the formal
aspects of language, but also sociolinguistic, communica-
tive, and psycholinguistic parameters. The purpose of the
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present study was to identify and analyse the principal ar-
eas of transformation of linguistic norms and usage under
the influence of social networks, as well as to determine
the characteristics of their manifestation in various online
platforms and among diverse categories of users.

B MATERIALS AND METHODS

This study employed a comprehensive approach based on
a combination of qualitative and quantitative methods of
scientific inquiry. The key methods were linguistic obser-
vation, content analysis, and comparative analysis. These
methods were chosen due to the interdisciplinary nature
of the topic, which requires analysis of both linguistic ma-
terial and social communication practices. The linguistic
observation method was employed at the initial stage to
collect empirical material — texts, comments, posts, and di-
alogues published on popular social networks (WhatsApp,
Instagram, TikTok, Telegram, VKontakte, X) between Jan-
uary 2023 and February 2025. The material was selected
considering the representativeness of the sample, covering
various types of content (public posts, private messages,
comments, broadcasts), topics of discussion and commu-
nication formats inherent in each of the platforms under
study. Particular attention was paid to the youth segment
of users (aged 14-30), as the most susceptible to the influ-
ence of new language trends.

Content analysis was applied to systematise linguistic
phenomena characteristic of online communication: the use
of Anglicisms (direct borrowings and calques), emojis and
other paralinguistic means, Internet slang (neologisms and
specific meanings of existing words), acronyms and abbre-
viations, graphic violations of orthoepy and orthography
(intentional and accidental), non-standard punctuation,
and other deviations from conventional language norms.
The analysis also included publications by popular bloggers
and opinion leaders with a wide audience and the potential
to influence the language preferences of their followers.

The comparative method helped to identify differences
and similarities between the language norms presented in
conventional media (news articles, literary works, official
documents) and the speech practices dominant in social
networks. Specifically, the study analysed messages written
by the same users in distinct digital environments, varying
in formality and target audience. The information base for
the study included open posts and comments by social me-
dia users, scientific articles on the topic of linguistics and
sociolinguistics of digital communication, as well as the re-
sults of linguistic surveys and Internet archives (Wayback
Machine, Web Archive Telegram, etc.), which allow track-
ing the dynamics of language changes over time.

B RESULTS AND DISCUSSION

Simplification and compression

in modern online communication

One of the most noticeable changes brought about by so-
cial media is the emergence of new words and expressions.
For instance, terms such as ‘like’, ‘follow’, and ‘troll’ have

Bulletin of the Jusup Balasagyn Kyrgyz National University, Vol. 17, No. 1, 2025

become part of everyday language. As T. Dembe (2024)
noted, social media facilitates the rapid spread of new
words, leading to their integration into the general lexi-
con. The language of social media has a series of distinctive
features conditioned by the specific nature of online com-
munication, and these phenomena are associated with the
simplification and compression of words and the informal
and colloquial style of communication.

Character limitations and the desire for speed and
efficiency in communication lead to the use of abbrevi-
ations and acronyms (‘mjac’ — ceftuac (now), ‘mxJicr’ —
noxaiyiicra (please)), the omission of vowels and con-
sonants (‘cric’ — cmacu6o (thanks), ‘Hopm’ — HOpMaJIBHO
(normal)) and the use of emoticons and emojis to convey
emotions and intentions. Abbreviations and acronyms
such as ‘LOL’ (laughing out loud) and ‘BRB’ (be right back)
are also frequently used on social media, reflecting users’
desire to save time and space. All these examples demon-
strate a tendency towards simplifying grammatical struc-
tures and adapting language to the conditions of rapid
information exchange, especially in messengers and com-
ments. People are looking for more and more new ways
to express their thoughts succinctly. Interlocutors may in-
terrupt each other or leave words unfinished. Such words
include, for instance, ‘ue’ (dvero — why), ‘ra’ (te6sa — you),
‘ma’ (MeHA — me), ‘nasa’ (aaBsai — let’s), ‘AcH’ (sicHO — got
it), ‘HaBepH’ (HaBepHO — probably), ‘npsam’ (mpsamo - right,
straight) (Smirnova, 2015).

Visualisation — emojis, GIFs, and images are actively
used to supplement text messages, convey emotions, and
create a humorous effect. The emojis are used instead of
words to express feelings, states, or even entire phrases.
For example, using a laughing face emoji @ instead of
the phrase ‘I'm laughing’ or a heart emoji @ instead of ‘I
love you’. This illustrates how visual symbols are becom-
ing full-fledged substitutes for linguistic units, changing
the structure and functions of written language.

Disregard for norms — users often ignore spelling and
punctuation rules, making mistakes and typos, which can
lead to a decline in literacy. Deliberate spelling mistakes
can be used to create a humorous or ironic effect. For
example, ‘TIpuBen mensen’ instead of ‘Tlpusert, MeaBeap’
(hello, bear) is a widespread expression used to imitate
naive or childish language, as well as to make an ironic
comment on a situation. This example shows how spell-
ing rules can be deliberately broken to express certain
social or emotional meanings, especially in informal
communication.

Social media also influences grammatical norms. Sim-
plification of syntax and the use of colloquial forms are
often observed. Sentences are becoming shorter, e.g., in-
complete sentences are often used on social media, which
can lead to a change in the perception of grammatical
norms (Jebaselvi et al., 2023). There is also the use of col-
loquial style, where forms that were previously considered
informal are becoming more acceptable in written speech.
Communication styles on social media also differ from
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conventinal forms. Users often use emojis, GIFs, and other
visual elements to express their emotions and thoughts.
Visual elements are becoming a prominent part of com-
munication, changing conventional ideas about style. The
use of emojis helps convey the emotions and tone of a
message, which can change the perception of the text (Ty-
moshenko & Savytska, 2020). An informal style of com-
munication prevails on social media, which can influence
formal written genres.

The influence of social media on language norms is
multifaceted and ambiguous. On the one hand, the constant
use of simplified and informal forms can contribute to the
blurring of boundaries between standard and non-standard
language. For instance, addressing strangers informally, us-
ing familiar expressions in business correspondence (e.g.,
in instant messengers).

This example illustrates how social media blurs the
boundaries between formal and informal communication,
contributing to the democratisation of language and a de-
crease in the level of formality in communication. Addi-
tionally, this includes the use of numerous exclamation
marks, capital letters, and other means of expressing emo-
tions. For example: ‘I'M IN SHOCK!!! THIS IS JUST HORRI-
BLE!!?’. This shows how social networks contribute to the
intensification of emotionality in written speech, compen-
sating for the absence of non-verbal cues that are present
in oral communication.

On the other hand, social media can serve as a plat-
form for popularising new words and expressions that may
eventually enter everyday language. There is a tendency
towards simplifying grammatical structures, using short
sentences, and actively employing nominative sentences.
However, simplifying grammar can lead to a decline in the
accuracy and expressiveness of speech. The frequent dis-
regard for spelling and punctuation rules on social media
raises concerns about a decline in the overall literacy of the
population. However, some deviations from the norm may
be a conscious choice aimed at creating a certain stylistic
effect or expressing emotions.

Informality and colloquial style

The language of social media tends towards colloquial
speech, characterised by the use of slang, jargon, and a
familiar tone. Social media is a fruitful environment for
the emergence of new words and expressions (neologisms)
and for the development of specific Internet slang. Exam-
ples include words derived from Anglicisms (‘like’, ‘share’,
‘hype’) and new formations reflecting the realities of online
life (‘meme’, ‘trolling’, ‘bullying’). New words such as ‘in-
fluencer’ and ‘meme’ have become popular thanks to their
spread on social media. In the modern globalised world,
knowledge of foreign languages is becoming a prominent
factor for success in various professional fields, consider-
ing that neologisms come from foreign languages (Ibra-
heem, 2021). Social networks actively generate neologisms
and borrowings from other languages, primarily from
English. Some of these words become established in the

Bulletin of the Jusup Balasagyn Kyrgyz National University, Vol. 17, No. 1, 2025

language, while others continue to be the prerogative of
Internet slang. The spread of Internet memes and slang has
led to the emergence of a new type of language, known
as Internet slang. For example, “xu3a’ ()ku3HeHHO — relat-
able), ‘op Bemme rop’ (a person who yells loudly, laughs,
jokes about someone), ‘copsn’ (transliterated ‘sorry’ —
‘coppu’ — apology), ‘kek’ (kek — laughter, interchangeable
with ‘LOL’). This demonstrates how social networks create
a favourable environment for the rapid spread and modifi-
cation of slang, making it accessible to a wide audience and
facilitating its penetration into everyday speech.

Active use of Anglicisms and their adaptation to Rus-
sian on social media. For example: ‘xain’ (hype), ‘uekHyTDH’
(check), ‘podute’ (‘to ROFL’ — Roll On the Floor Laugh-
ing), ‘kpuHx’ (cringe). This example shows how social
networks act as a catalyst for borrowings, especially from
English-language Internet culture, and how these borrow-
ings are integrated into usage, often acquiring new shades
of meaning. Creation of new words and expressions that
reflect the specifics of online communication. For exam-
ple: ‘saryriuts’ (‘to google’ — to look something up using
the Google search engine), ‘3amocTutp’ (to post text or
other information on electronic media), ‘3anaiikaTts’ (to
give somebody or something a positive rating by giving
multiple likes’), ‘3adommosuts’ (to follow, to subscribe to
a particular person’s blog). These examples demonstrate
how language adapts to the latest technologies and activ-
ities, creating new verbs to describe actions related to the
use of social media and the internet.

The generally accepted use of language units is also
influenced by social media. The active use of internet
slang and specific expressions on social media can lead
to their penetration into everyday speech. Furthermore,
social networks are shaping new norms of behaviour and
communication, which are also reflected in language. For
instance, the use of hashtags to tag topics and group con-
tent has become widespread beyond social networks.

The influence of social media on language has both
positive and negative consequences. Positive consequences
include expansion of vocabulary through neologisms and
borrowings; development of creativity and language play;
acceleration of the spread of information and new linguistic
phenomena; creation of new forms of communication and
self-expression. Negative consequences include a decline in
literacy and the blurring of boundaries between standard
and non-standard language; simplification of grammar and
impoverishment of speech; the spread of aggressive and
offensive content; and the risk of ‘language segregation’
between users of distinct social networks and age groups.

Various methods of linguistic analysis are used to in-
vestigate the influence of social networks on language:

m corporeal linguistics, where the analysis of large text
arrays extracted from social networks allows identifying
the frequency of use of certain words and expressions, as
well as tracking changes in language over time;

m sociolinguistic surveys and interviews, where the
study of the linguistic behaviour and attitudes of social
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media users allows identifying the reasons and motives for
the use of certain linguistic forms;

m experimental research, where experiments aimed
at assessing the perception of various language styles and
forms allow identifying the influence of social networks on
language competence;

m discourse analysis, where the study of the structure
and content of communication in social networks allows
identifying social and cultural factors that influence lan-
guage.

Thus, social networks have a considerable and multi-
faceted influence on language norms and usage. Simplifi-
cation, compression, informality, and visualisation are key
characteristics of social media language. These changes
have both positive and negative consequences for language
as a whole.

l CONCLUSIONS

The study found that social media greatly affect language
norms, which is reflected in the emergence of new words,
expressions, and acronyms, as well as changes in lan-
guage structure. One of the most noticeable effects is the
use of abbreviations and acronyms, such as ‘cnc’, ‘mac’,
and ‘mxuict’, which is driven by the desire for faster in-
formation exchange. Neologisms are also actively devel-
oping, many of which are related to Internet culture, such
as ‘mamk, ‘boJsutoButh’, and ‘Tposuip’, which have become
an integral part of everyday speech. Furthermore, social
networks contribute to the spread of Anglicisms and other
borrowings. Words such as ‘xaiin’, ‘KpuHX’, ‘TpOJIJIUTH’,
and ‘podsuts’ demonstrate how actively borrowings
from English-language Internet culture are being adapted
into Russian. These changes may lead to a blurring of the
boundaries between standard and non-standard language,
as well as the emergence of new norms in speech.

The use of social media contributes to changes in
the grammatical and stylistic norms of language. There
is a tendency towards simplification of syntax, shorten-
ing of sentences, and active use of nominative construc-
tions. As a result, incomplete sentences are often found in
texts posted on social media, which violates conventional
grammatical structures. Furthermore, the use of colloqui-
al style, slang, and colloquialisms on social media blurs
the boundaries between formal and informal language.
This can be observed, for example, in the use of informal
forms of address to strangers, the use of familiar expres-
sions in business correspondence and in communication
via instant messengers. Such changes indicate the democ-
ratisation of language and a decrease in the level of for-
mality in communication. Visual elements such as emojis
and GIF files are becoming an essential part of commu-
nication, which also influences conventional ideas about
language and style.

Social networks play a significant role in shaping new
norms and standards of communication, as well as in the
spread of Internet slang. The active use of terms such as
‘3aryrsuTh’, ‘3amoctuth’, and ‘3adosmoButs’ has become
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part of everyday speech, which influences everyday lan-
guage. Many words and expressions that originated on so-
cial media have entered widespread use, becoming part of
the language, i.e., generally accepted norms of language
use. However, not all changes are exclusively positive.
For example, frequent disregard for spelling and punctu-
ation rules, as well as simplification of grammar, raises
concerns about the general literacy of the population. A
decline in the accuracy and expressiveness of speech, es-
pecially in written form, can lead to a decrease in the
level of language competence among social media users.
Therewith, some deviations from the norms are a delib-
erate choice aimed at creating a certain stylistic effect or
expressing emotions.

Thus, the influence of social media on language is a
multifaceted and two-way process. On the one hand, social
networks contribute to the emergence of new words and
expressions, the expansion of vocabulary, the development
of creativity and language play. On the other hand, they
can lead to the simplification of grammatical structures,
a decrease in the accuracy of speech, and the blurring of
boundaries between formal and informal communication.
The influence of social networks on usage is also evident
in the spread of Internet slang and the development of new
norms of behaviour and communication, which are gradu-
ally becoming part of everyday language. The findings of
the study confirmed that social networks play a key role
in the evolution of language, stimulating both its develop-
ment and adaptation to new conditions of communication.
Notably, changes in language are linked to the fast pace of
life and the need to exchange information within a limited
time frame, which leads to the emergence of new forms
and trends in language. Further research is needed to gain
a deeper understanding of the dynamics of language in the
digital age and to develop effective strategies for preserv-
ing linguistic culture and improving literacy.
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AHHoOTauMA. 3amaHban caHapUIITUK KOMMYHUKALUAHBIH TeHAeHIVAIAPH COLUAJIIBIK TAPMaKTap/IbIH THJI HOpMaJlapblHa
TUHTHU3TeH Taacupy MacesleH! KypuyyAa, 0yJ1 U3UJIIeeHy e3reue akTyasyy KbUIaT. ByJI U3MJI1IeeHYH MaKCaThl — COLUAABIK
TapMakTap KYHYMJYK GaapJianryyHyH HEerHM3ry KapakaThlHa aiiJIlaHTaHbl MeHeH OallJIaHBIITYy THJI HOpMaJjaphl MeHeH
Y3YCTYH ©3repYYJ6pYH aHBIKTOO XaHa TaJjif00. WUIITe JUHIBUCTUKAJIBIK OAHK00, KOHTEHT-aHaJIN3, CAJIBIIITEIPMa aHaIN3
BIKMaJIapbl KOJIAOHYJraH. VI3WIAe6eHYH XBIABIHTHIIBIHIA HHTEPHeT-0aapiamyyra OaiIaHBIIITYy Xa3yy jKaHa O03eKd
KOMMYHUKAIUAA TyPYKTYY ©3repYYJIep aHBIKTa/ITaH: )KaproH Co306pAYH, SMOLUAIAP bl YarbIAbIPraH CypPeTYeJIOPAYH
(3Mo0/131), KBICKApTYyyJIap MeHeH aHTJIMIU3M/IepAUH aKTUBYY KOJIAOHYJIYIIY; COI[AJIABIK TAapMaKTapiarsl KOOMYYJIYKTYH
WYMHJe KaJIBIITAaHraH HOpMAaJap apKbUIyy y3yc KeHeireHu OenrmseHreH. WhatsApp, Instagram, TikTok, Telegram
CBIAKTYY HOMyJIApAYY IlaTd®opMasiap[blH THIAUK ©3redyeJIyKTepYy XXaHa KOJIOHYydYyJapAblH XXall Kyparsl MeHeH
conMaAbIK KOHTEKCTHUHE JXapalla CYHIee XYPYM-TYPyMyHars! allbllpMayblIBIKTap TaJAaHraH. U3uIaeeHYH KYPYLIIYHIO
conManAbIK TapMakTapAarbl Cyijlee HOpMajiapel Kell ydypAa CaiTTyy afabuii HopMajap MeHeH Kapama-KapIibl
KeJIUI, XKalITapAblH TUJI HOPMAChH KaJIBIITaHABIPYyra Taacup OepUIl XaTKaHbl aHBIKTAJITaH. AJIBIHTAH MaasbIMaTTap
ap 6up conuanABIK KOOMYYJIYKTa TEXHUKAJIBIK YEKTOeJIop XaHa ap KaHaal IuiaTdopmasiapAbsiH (yHKIUsIapbIHAH
yJaM YHUKaJIyy TUJI KOPYHYIITOPYH XapaTKaH e3reue KOMMYHUKAIUAIBIK CTpaTervusAyiapAblH TY3YJIYN JKaTKaHBIH
J1a KepceTeT. MBIHAAH THIIIKAPHI, TUJI ©3T6PYYJIOPYHYH MHTEHCUBIYY/IYTY MEHEeH KOJIAOHYYUyJIapAblH KOMMEHTapUN
’Kasyy kaHa TaJIKyyJiapra KaThIllyy CBIAKTYY HHTEPAKTUBAYY KOMMYHUKAIUA ¢dopMasiapbiHa TapThUIYy JAEeHI33JIMHE TY3
GallJIaHBIIITYy SKeHH aHBIKTalAraH. W3niieeHyH NPaKTUKAJIBIK MaaHUCH — aHbIH XbIABIHTHIKTAPbIH OMJINM Oepyy XaHa
Meaua-nefaroruka MpakTUKAChIHA, 3aMaHOan JIMHTBUCTUKA, MeauacabaTTyyJiyK OOHYA OKYYy KypCTapbiH TY3YYAS,
OIIOH/O! 3JIe peAaKLUAIBIK )KaHa KOTOPMOYYJIYK UIIMEPANKTE KOJIJOHYyra MYMKYH

Herusru cespep: caHapunTHK KOMMYHUKANWA, MeJMaMeHKUHAWK; aHIJINIU3MJep; WHTEPHET-XaproH; Cyiyiee
BapHaTUBAYYJIYTY; TUJI TpaHCHOPMAIUACKHL; XaIITap y3ycy
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AHHoTauua. CoBpeMeHHbIe TeHIEHIINH ITU(POBON KOMMYHUKAIUNU 000CTPAIT NIPOOIeMy M3MEHEHUs A3BIKOBBIX HOPM
IO BJIMAHNEM COLUAJIbHBIX CeTell, 4TO AeJlaeT U3ydeHue JaHHOI'O BOIPOca 0COOEHHO aKTyasIbHbIM. 1[eJiblo HacTOoALero
vccJieloBaHUA ObUIO BBIABJIEHHE M aHAMU3 TpaHChOpMAalUil A3BIKOBBIX HOPM M y3yca B pe3yjbTaTe aKTHBHOTO
HCIO0JIb30BAHUS COLUAIBHBIX CeTell Kak OCHOBHOI'O CPeJICTBa IOBCeAHEBHOI0 001IeHNs. B paboTe NpUMeHAINCh METOABI
JINHTBUCTHUYECKOT0 HabJII0leH!s], KOHTeHT-aHa/Ii3a, CONOCTAaBUTeJIbHOIO aHa/lIu3a. B pesysbTaTe HccJleJOBaHUA OBLIU
BBIAIBJIEHHI yCTOMYMBbIE U3MEHEHHA B TUCbMEHHO! U yCTHOY KOMMYHHKAIINH, BEI3BaHHbIE UHTEPHET-00IeHreM: aKTHBHOE
HCI0JIb30BaHUe XaproHU3MOB, SMOA3H, a00peBHaTyp U aHIJIUIN3MOB; 3adpHUKCHPOBAHO paclIpeHle y3yca 3a cueT HOpM,
popMupyOIIMXCA BHY TPU CETEBIX COOOIIECTB. BBUIN IpOaHA M3 POBAHBI A3BIKOBBIE 0COOEHHOCTH OMY JIAPHBIX ITATHOPM
(WhatsApp, Instagram, TikTok, Telegram), a Takxe pa3jn4usa B pe4eBOM IIOBEJIEHUH I0JIb30BaTeJIell B 3aBUCUMOCTH OT
BO3pacTa U COLHAJIbHOTO KOHTEKCTa. Y CTaHOBJIEHO, YTO HOPMBI CeTeBOro OOILeHNs HepeJKO BCTYNaloT B IPOTHBOpeyle
C TPAJAUIMOHHBIMU JINTEPATyPHBIMU HOPMaMM, IIPU 3TOM BJIMAA Ha GOPMHUPOBAHHE SA3BIKOBOM HOPMBI Y MOJIOJIEXKU.
IMosryueHHBIE JAaHHBIE TaKXe CBUAETEIBCTBYIOT O (POPMUPOBAHUM cHeludUYeCKNX KOMMYHHKATHUBHBIX CTpaTEerui,
00y CJIOBJIEHHBIX TEXHUYECKUMH OTPAaHUYEHUAMU U QYHKIIMOHAJIOM Pa3INYHBIX IJIaTGOPM, YTO IPUBOJUT K YHUKAIHHBIM
SI3BIKOBBIM MPOSBJIEHUAM B KaXXJ0M ceTeBoM coobiecTBe. KpoMe TOro, aHan3 nokasasi, YTO HHTEHCUBHOCTD U XapaKTep
SI3BIKOBBIX M3MEHEHUH HaupAMYH KOPPEJIUPYIT C YPOBHEM BOBJIEYEHHOCTH I10JIb30BaTEsIENl B MHTEPAKTHUBHbIE (POPMEI
KOMMYHHKAINH, TaKhe KaKk KOMMEHTHPOBaHUE U ydyacTHe B AUCKYCCHUAX. IIpakTuyeckas 3HAYMMOCTh KCCJIEIOBAHUA
3aKJII0YaeTCs B BO3MOXHOCTH NPHUMEHEHUs ero pe3ybTaToOB B 06pa3oBaTeIbHON U Meauaneqaroruieckoi mpakTHuke —
pu pa3paboTke yueOHBIX KYPCOB II0 COBPEMEHHO! JIMHIBHCTHKE, MeJUarpaMOTHOCTH, a Takxke B cepe peaaKTOPCKOH
U NepeBOJ4eCKOl AesTeIbHOCTH
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